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CIPC VISION 

To stimulate economic growth and participation by  regulating business 
entities, intellectual property and other juristic persons  through 
registration of companies, co-operatives and intellectual property 
rights

Promoting compliance through education and awareness, enforcing the 
relevant legislation, rescuing business in distress and promoting sound 
financial management practices in accordance with government law,  
policies and international best practices

CIPC will support South African inventors, artists and indigenous 
communities through offering a basket of services which will start with 
creating awareness around the opportunities that exist for protection of 
products that are the outcome of their innovation and creativity
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ENSURING CITIZENS ARE PROTECTED AGAINST THE 

HARMS OF COUNTERFEIT GOODS BY INCREASED 

KNOWLEDGE AND AWARENESS ON IP LAWS

• The STOP PIRACY Influencer Campaign for South Africa was designed to draw attention to 

the ease of encountering fake identities and products on social media channels. 

• The selected influencers, all famous people, were copied and fake profiles were created. 

• These was used to promote fake products. Consumers who want to buy the fake products 

and click on the respective links, ended up at a website where they were made aware of the 

dangers of counterfeit products and pirated products. 

• As such, the attitudes of the followers were “influenced”. By confronting their followers directly 

with the topic of "copies" and fakes, well-known influencers promoted awareness. 

• The Campaign raised awareness about counterfeit goods and promoted intellectual property 

rights protection. The campaign leveraged various influencers across social media platforms, 

with a focus on Instagram. Below is a detailed breakdown of the key contributors and 

campaign activities. 
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CAPACITY BUILDING 
SESSIONS AND JOINT 
ENFORCEMENT 
INITIATIVES ON IP 
LAWS

• Copyright Workshop and launching 
the WIPO study on Strategies and 
Tools to Address Online Copyright 
Piracy in South Africa
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IP ENFORCEMENT 
EDUCATION AND 
TRAINING 
INTERVENTIONS

• Influencer Campaign, 

• Reveal event for the Influencer 
Campaign, 
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THE VIDEO THAT LENDS LEGS TO THE CAMPAIGN 
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I THANK 

YOU
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About INTA

We’re a global association of brand 
owners and professionals dedicated to 
supporting trademarks and 
complementary intellectual property (IP) 
to foster consumer trust, economic 
growth, and innovation, and committed to 
building a better society through brands.

Our Mission



About the Unreal Campaign

Our Organization
The Unreal Campaign is organized and led 
by the Unreal Campaign Committee of 120+ 
volunteers within a two-year term 
supported by INTA staff. We receive 
sponsorship funding from INTA members, 
including corporations and law firms.

We educate young consumers aged 14 to 
23 about the importance of trademarks and 
brands and the dangers of purchasing 
counterfeit products. 

Our Mission



INTA’s 2019 study of 
GenZ found 36 percent 
learn or get information 

from social media and 79 
percent had purchased 

counterfeit products 
within the past year.

Why the         Campaign

EUIPO’s IP Perception 
Study 2023 found 13% of 

Europeans reported 
having bought 

counterfeits 
intentionally in the last 
12 months. This figure 
rises to 26% for those 

aged 15 to 24.

UK Intellectual Property 
Office (UKIPO)’s 2024 

report on impact of 
complicit social media 

influencers on counterfeit 
purchasing among male 

consumers in the UK 
found 60% of knowing 

buyers of counterfeit are 
aged 16 to 33.



Approaches of the       Campaign 

IN-PERSON 
ENGAGEMENT

ONLINE 
ENGAGEMENT
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In 2024, 88 presentations were organized 
in 2024 reaching over 5,000 students

IN-PERSON ENGAGEMENT
A key pillar of the Unreal Campaign is 
conducting in-person educational workshops 
and seminars. 

Since 2012, INTA members have presented the 
Unreal Campaign to nearly 90,000 students 
through more than 550 in-person and virtual 
events in schools and universities worldwide.



IN-PERSON ENGAGEMENT

Since 2012, INTA members have presented the 
Unreal Campaign to nearly 90,000 students 
through more than 550 in-person and virtual 
events in schools and universities worldwide.

The presentation has been translated into over 
20 languages, including Danish, French, German, 
Korean, Serbian, Turkish, and Vietnamese.

Unreal Campaign Committee members created 
a digital "take home" materials which includes 
the information from the presentation about IP 
rights and counterfeits, safer shopping tips, 
conversation starters as well as quizzes and 
games. 



IN-PERSON ENGAGEMENT

In 2024, the Unreal Campaign began a  
partnership with the Chamber of Commerce 
and the National Trade Foundation for 
Education (Comeduc) to deliver a regular 
series of presentations to schools in 
Santiago, Chile, reaching more than 300 
students. 

Launched the “Unreal Campaign Challenge” 
that invited students to produce a 60-
second public service announcement (PSA) 
video on the dangers of counterfeits. We 
received a record 103 video entries and over 
108,000 public votes to select the three 
winning videos.



ONLINE ENGAGEMENT

The Unreal Campaign leverages platforms including 
Instagram and TikTok to share accessible and engaging 
content, including videos, memes, infographics, and 
stories that are relevant where young consumers are 
active.

Including humor, TV, film, and other popular culture 
references, the Unreal Campaign tackles the serious 
subject of counterfeiting in a way that is less 
confrontational or scolding.

The content has covered gym and sports equipment, 
gaming accessories, and makeup and cosmetics 
alongside posts around fashion, footwear, and 
accessories with tips on how to shop safe and avoid 
scams.



ONLINE ENGAGEMENT

Impressions

The number of 
times a user has 
seen one of the 
Unreal posts.

Video views

The number of 
times video 
content in a post, 
reel or story has 
been played.

Followers

The % increase in 
users following 
the Unreal profile 
in 2024.

4.96m 2.6m +41%

Interactions

The number of 
times a user has 
interacted with 
our content 
including swipes, 
clicks, likes, saves, 
comments, shares 
etc.

Link clicks

The number of 
times a user has 
clicked to visit our 
profile or followed 
a link.

79k 22.3k



FINAL THOUGHTS

Public awareness campaigns about 
counterfeits need to be dynamic and 
adaptive to new trends, buying 
behaviors and generational shifts.

Unreal Campaign plans to expand its reach and introduce 

new initiatives to further combat counterfeiting with more 

video content and influencer collaborations as well as tackling 

challenging counterfeit subjects including falsified medicines 

and car parts. 

2025 and beyond will see the Unreal 
Campaign expand its reach and introduce 
new initiatives with more video content 
and regionalization. 
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FOLLOW US!

unrealcampaign.com@unrealcampaign
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